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Approvals Received: None
Approvals Pending: Department > Curriculum Committee > Campus Assembly > Catalog
Effective Status: Active
Effective Term: 1099 - Fall 2009
Course: MGMT 3123
Institution: UMNMO - Morris
Career: UGRD
College: MDSS - Division of Social Sciences
Department: 10574 - UMM-Soc Sciences, Div of-Adm
General
Course Title Short: Managerial Economics
Course Title Long: Managerial Economics
Max-Min Credits
for Course:
4.0 to 4.0 credit(s)
Catalog
Description:
Development of the basic concepts of the microeconomic theories of consumer behavior, the 
firm, and market structure, in application to managerial decision-making contexts in the 
operation and control of business and non-profit organizations.  
Additional Course
Information
(for catalog
production):
<no text provided>
Grading Basis: Stdnt Opt
Honors Course: No
Delivery Mode(s): Classroom
Years most
frequently offered:
Every academic year
Term(s) most
frequently offered:
Fall
Component 1: LEC (with final exam)
Auto-Enroll
Course:
No
Graded
Component:
LEC
Academic
Progress Units:
Not allowed to bypass limits.
4.0 credit(s)
Financial Aid
Progress Units:
Not allowed to bypass limits.
4.0 credit(s)
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Repetition of
Course:
Repetition not allowed.
Course
Prerequisites
for Catalog:
2101, Econ 1111, Stat 1601 or Stat 2601, or #
Course
Equivalency:
No course equivalencies
Consent
Requirement:
No required consent
Enforced
Prerequisites: 
(course-based or
non-course-based)
002801 - prereq 2101, Econ 1111, Stat 1601 or Stat 2601
Editor Comments: <no text provided>
Proposal Changes: <no text provided>
History Information: <no text provided>
Assessment
and Goals:
<no text provided>
Rationale for
Changes or
Exceptions:
UMM HAS A DISTINCTIVE COMPARATIVE ADVANTAGE IN OFFERING MANAGEMENT AS A 
MAJOR THAT IS PAIRED WITH ECONOMICS AS A MAJOR, AND TAUGHT BY OVERLAPPING 
FACULTY:  THE OPPORTUNITY TO EMPHASIZE THE COMPLEMENTARY NATURE OF THE TWO
FIELDS, AND ESPECIALLY, TO UTILIZE THE SOCIAL SCIENCE OF ECONOMICS IN A CENTRAL 
ROLE IN THE STUDY OF THE "ART" OF MANAGEMENT.  THIS COURSE IS DESIGNED TO
DEVELOP THE CENTRAL EXPLANATORY IDEAS OF MODERN MICROECONOMIC THEORY FOR 
MANAGEMENT MAJORS THROUGH CONSIDERATION OF HOW THEY CAN INFORM MANAGERIAL 
DECISION-MAKING.
General Education
Faculty
Sponsor Name:
Stephen Burks
Requirement
this course fulfills:
SS - SS Human Behavior, Social Processes and Institutions
Provisional
Approval:
Not Requested
Regular
Approval:
Requested on Sep 10, 2008
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